IESA
Richard Joel Award for Emerging Exporter 2013

About
Established in March 1994, IESA started exporting in 2012,
with the establishment of their overseas offices in Latin
America, USA, as well as a equipment distribution hub in the
UK. We are active in the US, Chile, Peru and Colombia, with a
focus on expanding into those markets further in 2014 along
with looking at extending those business opportunities to
include other Latin American countries such as Ecuador and
Paraguay.

IESA has been able to use the Winner and Finalist logos in
all their communication material, brochures, newsletters as
well as letterhead and email signatures. The win has given
us an opportunity to update our marketing collateral to help
us focus on our export markets. The win has advanced our
ability to market outside of Australia more effectively.
A vast amount of our focus in 2012/2013 was establishing
our export presence and the overseas infrastructure
needed to support future sales. By winning this award, it
has been a validation that we were on the right path and
the decisions we made were the right ones. It provides us
with a sense of pride to receive such a prestigious award
and really gave us a pat on the back in recognition of our
hard work and investment into overseas markets.

Q. What advice do you have for those considering
entering the export awards for the first time?
A. I think it is important to be realistic and honest about
your goals and achievements. You don’t have to have an
entirely completed export supply chain and years of
experience at it. The journey does not have to be
complete when applying, but it does have to tell a story of
how you got there and where you are going.
Initially, we thought the application process was going to
be complicated and a drawn out process, but we were
surprised how succinct the questions were, which really
assisted us in being able to pinpoint the crux of our
activity into completely focused answers.

“Winning an award has given us the credentials to ‘knock on doors’ and by using the Richard Joel Emerging Exporter Award
logo, it allows our potential customers to have faith that our business is something pretty special.”
Ross Neivandt Managing Director

